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Gamification by Design
Get a head start on building apps for Windows 8. With a series of examples, this hands-on
guide takes you through the process of creating complete touch-enabled apps that respond to
native sensors. Through the course of the book, you’ll learn how to work with the Windows
Runtime application model while building a Bing Image Search app. If you’re an experienced
.NET developer who wants to get up to speed with Windows 8, this book provides the
expertise and C# code samples you need. Get a high-level overview of Windows 8
features—from the Start Screen to in-app features such as the Application Bar Begin by building
a simple app to retrieve Bing image search results from a web service Learn about the
components needed to complete the app, including UI design, the MVVM architectural pattern,
and “tombstoning” Take advantage of native OS features such as tiles, file pickers, and
sharing requests Examine the steps necessary to publish an app to the Windows Store

Sprint
Explores the computer graphics industry and what it takes to be a computer graphic designer.

Fashion
The concept of customer engagement has evolved as a powerful tool for building a profitable
approach to customer management. Profitable Customer Engagement is an authoritative book
that communicates the fundamentals of profitable customer engagement by proposing a
customer engagement value (CEV) framework. It is a first-of-its-kind book that outlines the
methods of engaging customers profitably in business-to-consumer as well as business-tobusiness settings. The book offers firms with definitions of the metrics within the CEV
framework, and the ways to measure and maximize these metrics that can help in engaging
customers profitably. The interrelationships between these metrics, i.e., how each metric
impacts the other, are also explained in detail with real-life examples.
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Marketing and Consumer Behavior: Concepts, Methodologies, Tools, and
Applications
The proliferation of consumer-facing technology and personal health information technology
has grown steadily over the past decade, and has certainly exploded over the past several
years. Many people have embraced smartphones and wearable health-monitoring devices to
track their fitness and personal health information. Providers have made it easier for patients
and caregivers to access health records and communicate through online patient portals.
However, the large volume of health-related information that these devices can generate and
input into a health record can also lead to an increased amount of confusion on the part of
users and caregivers. The Institute of Medicine convened a workshop to explore health literate
practices in health information technology and then provide and consider the ramifications of
this rapidly growing field on the health literacy of users. Health Literacy and Consumer-Facing
Technology summarizes the discussions and presentations from this workshop, highlighting
the lessons presented, practical strategies, and the needs and opportunities for improving
health literacy in consumer-facing technology.

Design for Health
With their giant drops and twisting loops, roller coasters have been thrilling people for decades.
These exciting rides give passengers a taste of danger, but thanks to the careful work of roller
coaster designers, they are as safe as can be. Readers will learn how designers and engineers
work together to plan and build some of the world's most incredible thrill rides.

The Business of iPhone App Development
This pioneering book explains how a whole organisation can come together to evolve an
entirely new way of being in the world. It introduces the Holonomic Circle, a new tool which
provides a holistic framework for designers, corporate executives, creative leaders and those
starting a new business or initiative to explore the principles underlying the dynamics of soulful
customer experiences. The insights from the authors will help you take a radically new
approach to customer experience design; fully integrate purpose, goals and strategy with
customer experience; implement human values across the whole organisation; and develop
long-term and more meaningful relationships with your customers. Customer Experiences with
Soul: A New Era in Design provides the guidance needed for developing, structuring and
implementing customer experiences with soul, helping you to build and grow authentic
businesses and organisations which honour what it is to be human in our world.

Right-Time Experiences
Named one of Fortune Magazine’s “5 Best Business Books” in 2015 See your offering through
the buyer's eyes for more effective marketing Buyer Personas is the marketer's actionable
guide to learning what your buyer wants and how they make decisions. Written by the world's
leading authority on buyer personas, this book provides comprehensive coverage of a
compelling new way to conduct buyer studies, plus practical advice on adopting the buyer
persona approach to measurably improve marketing outcomes. Readers will learn how to
segment their customer base, investigate each customer type, and apply a radically more
relevant process of message selection, content creation, and distribution through the channels
that earn the buyers' trust. Rather than relying on generic data or guesswork to determine what
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the buyer wants, the buyer persona approach allows companies to ask the buyer directly and
obtain more precise and actionable guidance. Buyer personas are composite pictures of the
people who buy solutions, services or products, crafted through a unique type of interview with
the people the marketer wants to influence. This book provides step-by-step guidance toward
implementing the buyer persona approach, with the advice of an internationally-respected
expert. Learn who buys what, and why Understand your buyer's goals and how you can
address them Tailor your marketing activities to your buyer's expectations See the purchase
through the customer's eyes A recent services industry survey reports that 52 percent of their
marketers have buyer personas, and another 28 percent expect to add them within the next
two years – but only 14.6 percent know how to use them. To avoid letting such a valuable tool
go to waste, access the expert perspective in Buyer Personas, and craft a more relevant
marketing strategy.

Federal Register
This book on marketing continues to reflect our firm belief that the Wheel of Consumer
Analysis is a powerful tool not only for organizing consumer behaviour knowledge but also for
understanding consumers and for guiding the development of successful marketing strategies.
In fact, it has been used by marketing consultants and practitioners to do so. The various
chapters presented here follow several approaches, which researchers can explore in different
contexts. This book intends to contribute to a better understanding of the application areas of
marketing strategies and shows how these business practices in social sciences can stimulate
various topics.

Beginning Windows Store Application Development: HTML and JavaScript
Edition
Customer Experiences with Soul: A New Era in Design
Papers presented at an international conference.

The Business of iOS App Development
Updated and expanded for the new Apple iOS8, The Business of iOS App Development, Third
Edition shows you how to incorporate marketing and business savvy into every aspect of the
design and development process, giving your app the best possible chance of succeeding in
the App Store. This book is written by experienced developers with business backgrounds,
taking you step-by-step through cost-effective marketing techniques that have proven
successful for professional iOS app creators—perfect for independent developers on shoestring
budgets. No prior business knowledge is required. The phenomenal success of the iPhone,
iPad and the iPod touch have ushered in a "gold rush" for developers, but with well over a
million apps in the highly competitive App Store, it has become increasingly difficult for new
apps to stand out in the crowd. Achieving consumer awareness and sales longevity for your
iOS app requires a lot of organization and some strategic planning. This is the book you wish
you had read before you launched your first app!

App Savvy
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In From Concept to Consumer, renowned product developer Phil Baker reveals exactly what it
takes to create great products and bring them to market. Baker’s product successes range
from Apple’s PowerBook to the Stowaway portable keyboard, the most successful PDA
accessory ever created. Here, he walks you through the entire development process, showing
how to develop products holistically, reflecting the crucial linkages between product design,
engineering, testing, manufacturing, marketing, and distribution. You’ll discover what makes a
winning product, and why great ideas are just 5% of the processthe easiest 5%! You’ll find
practical guidance for planning, establishing teams, creating marketing requirements, avoiding
“feature creep,” prototyping, protecting intellectual property, market testing and positioning,
preparing for customer service, implementing the optimal distribution strategy, and much more.
After you’ve delivered your first breakthrough product, Baker shows how to follow up with
another winner! Optimize your entire product development process Make everything work
together seamlessly: from planning and engineering through distribution and marketing Get
breakthrough industrial design without overpaying for it Deliver products that create a powerful
emotional bond with your customer Time product delivery for maximum competitive advantage
Make sure you don’t reach your market too late—or too early, either Leverage Asian
manufacturing without falling victim to its pitfalls Successfully coordinate even the most
complex worldwide product delivery programs

Value Proposition Design
Experience the forces behind the changes in the IT, Mobile Telecom and Media industries
through real-life cases from this converging market! Mobile Media and Applications - From
Concept to Cash shows how to address the challenges of consumer marketing, technology
strategy and delivery tactics for new 3G services from a pragmatic ‘how they did it’ approach.
Combining the authors’ technical competence, business experience and consumer
understanding, the book pinpoints the pitfalls and keys to success in the industry. The authors
offer an end-to-end view, covering customer needs, analysis of the many complex value
chains, the capabilities and limitations of the technologies, and the packaging and launch of
new mobile services. Based on real case studies and experiences, analysis and advice is
given to help the reader succeed in the real world. Mobile Media and Applications - From
Concept to Cash: Explains how media companies can go mobile, how the telecoms, media
and IT industries are converging and how even a frog can top the CD singles chart with a
ringtone. Built heavily on case studies from real implementations and launches of services
such as mobile TV, music and gaming. Describes how many service environments today are
failing and highlights best practices to make them efficient and powerful. For the first time ever,
the impact of mobile devices and customer behavior for mobile services is analyzed in depth.
Offers an accompanying website with additional case studies, articles and links to the best
developer forums and resources. Decision makers, professionals and application developers in
the IT, Telecoms and Media industries, as well as enterprises, analysts, consultants, financial
services, and journalists will find this an invaluable guide to creating successful mobile
services. Advanced students in Electrical Engineering and Telecoms as well as business
schools will find this book a useful addition to their reading list.

Apps
Value engineering is a systematic and organized procedural decision-making process, which is
designed to ensure the maximum value for the client or the end consumer. At a time when
success in business is critically dependent on the value attached to a product, this concept
provides any enterprise with a result-driven framework for delivering better products and
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services at the lowest possible cost. This book is a comprehensive and in-depth exposition of
the basic concepts, techniques and applications of value engineering. Simple and jargon-free,
it is divided into three parts. The first part: - Deals with the basic conceptual framework of value
engineering and its key parameters. The author highlights its relevance in the Indian scenario.
The second part: - Examines both general and special techniques specifically developed and
applied to value engineering. The final part: - Critically discusses the application of the
techniques discussed in the second part; and - Is peppered with short cases. The discussion is
peppered with short cases and the book itself is copiously illustrated to give the reader a
holistic understanding of the concepts.

Designing and Delivering Superior Customer Value
First Published in 1999: This book stresses the service aspects of an organization - especially
customer service, marketing, and organizational responsiveness, and how to create and
provide outstanding customer value to the target market(s).

Customer Relationship Management
From Concept to Consumer
When technologies, products, & services converge in radical, creative new ways, a killer app
emerges-a new application so powerful that it transforms industries, redefines markets, &
annihilates the competition. The steam engine, the cotton gin, & the Model T were all killer
apps of their time. Today's killer apps spring from the digital realm: the personal computer, email, & the World Wide Web. Tempted by the promise of such devastating power, companies
large & small, from vast multinationals to lean entrepreneurial start-ups, are remaking
themselves into organizations that nurture killer apps rather than succumb to them. How is it
done? In this groundbreaking new book, strategists Downes & Mui identify the twelve
fundamental design principles for building killer apps & offer a progressive guide to
transforming your company into a place where killer apps are born. Unleashing the Killer App
provides the tools, the techniques, & the proof that you need to incubate the killer app within
your organization--& perhaps even release one. A Business Week Bestseller. "A practical &
persuasive guide that focuses on how all businesses, even risk-averse old-line organizations,
have an opportunity 'not just to survive but to exploit dramatic changes' wrought in their
markets by technology. Instead of shrinking from the hard problems facing existing
corporations, Mr. Downes & Mr. Mui attack them head-on with 12 technology strategies to help
build what the authors call 'killer apps.'"--The New York Times "For the uninitiated, this book is
a great primer on the forces driving the new economy: the surge in computing power, the
exponentially rising value of networks, & the plunging cost of transactions. The authors, both
consultants, offer a dozen design principles of relevance to businesses small & large
alike."--The Wall Street Journal "Unleashing the Killer Appis a best-of-breed primer for
executives cramming for the new economy."-Wired "In Unleashing the Killer App, the authors
rise above all the chatter about increased productivity & sound a warning cry: Change your
strategy now. With many businesses still lumbering along in the Industrial Age, it's a message
well worth hearing."--Business Week "It's rare that a business book distinguishes itself among
the pack of cookie-cutter manifestos. KILLER APP rises above with skillfully written analysis &
compelling company profiles that combine to map today's digital landscape."--The Industry
Standard "With an insightful foreword by Nicholas Negroponte, this book presents a convincing
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case for a radical shift in current business strategies."--Publishers Weekly "'Just do it' is the
message hereReaders are presented with a 12-step 'Digital Strategy' for transforming any
organization from cringing-reactionary, dreading the arrival of the next killer app, to flexingvisionary, aggressively preparing to hatch & unleash future killer apps.[The authors] write with
an in-your-face style that airs out the mustiness from a book aimed at business execs."--San
Jose Mercury News "Provocatively counterintuitive. Truly eye-opening."--Technology Review
"When confronted with market disruption & technology revolution, your biggest challenge is
letting go of comfortable old behaviors before they kill you. Downes & Mui get you to move
quickly by analyzing the inherent threats embedded in the digital age's killer apps, & then
showing you how to turn those apps into new types of competitive advantage."--Geoffrey A.
Moore, Chairman, The Chasm Group, & Author of Crossing the Chasm & Inside the Tornado
"Unleashing the Killer App reinvents strategy for the digital age. It's a major contribution to our
understanding of the age of the Internet & a must-read for anyone interested in succeeding in
the interactive future."--Don Peppers, Coauthor, The One To One Future & Enterprise One To
One "Downes & Mui go behind the scenes to tell their readers how yesterday's little-known
players unleashed killer apps to become today's industry giants. Entrepreneurs who want to
make a serious contribution to the digital economy must read Unleashing the Killer App."--Kim
Polese, President & CEO, Marimba, Inc. "Anybody who still thinks the dawn of the Virtual Age
is a pipe-dream had better read this book.Unleashing the Killer App is a scary book for those
who've bet the farm on their idea of The Firm."--John Perry Barlow, Co-Founder, Electronic
Frontier Foundation "Killer App is the Killer Navigator for digital voyages."--Alan Kay, Disney
Fellow & Vice President of R & D, Walt Disney Imagineering

Computer Graphics
Consumer interaction and engagement are vital components to help marketers maintain a
lasting relationship with their customers. To achieve this goal, companies must utilize current
digital tools to create a strong online presence. Digital Marketing and Consumer Engagement:
Concepts, Methodologies, Tools, and Applications is an innovative reference source for the
latest academic material on emerging technologies, techniques, strategies, and theories in the
promotion of brands through forms of digital media. Highlighting a range of topics, such as
mobile commerce, brand communication, and social media, this multi-volume book is ideally
designed for professionals, researchers, academics, students, managers, and practitioners
actively involved in the marketing industry.

Superior Customer Value
Successful innovation doesn’t begin with a brainstorming session—it starts with the customer.
So in an age of unlimited data, why do more than 50% of new products fail to meet
expectations? The truth is that we need to stop asking customers what they want . . . and start
examining what they need. First popularized by Clayton Christensen, the Jobs to be Done
theory argues that people purchase products and services to solve a specific problem. They’re
not buying ice cream, for example, but celebration, bonding, and indulgence. The concept is so
simple (and can remake how companies approach their markets) — and yet many have lacked
a way to put it into practice. This book answers that need. Its groundbreaking Jobs Roadmap
guides you through the innovation process, revealing how to: Gather valuable customer
insights Turn those insights into new product ideas Test and iterate until you find success
Follow the steps in Jobs to Be Done, and you’ll arrive at solutions that are both original and
profitable.
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Health Literacy and Consumer-Facing Technology:
"Learn about the history of mobile apps and find out what it takes to make it in this exciting
career field"--

Hands-On Data Science for Marketing
Provides information on creating Web and mobile applications based on the principles of game
mechanics.

Consumer Behavior : A Digital Native,1e
Every enterprise application creates data, whether it’s log messages, metrics, user activity,
outgoing messages, or something else. And how to move all of this data becomes nearly as
important as the data itself. If you’re an application architect, developer, or production engineer
new to Apache Kafka, this practical guide shows you how to use this open source streaming
platform to handle real-time data feeds. Engineers from Confluent and LinkedIn who are
responsible for developing Kafka explain how to deploy production Kafka clusters, write
reliable event-driven microservices, and build scalable stream-processing applications with this
platform. Through detailed examples, you’ll learn Kafka’s design principles, reliability
guarantees, key APIs, and architecture details, including the replication protocol, the controller,
and the storage layer. Understand publish-subscribe messaging and how it fits in the big data
ecosystem. Explore Kafka producers and consumers for writing and reading messages
Understand Kafka patterns and use-case requirements to ensure reliable data delivery Get
best practices for building data pipelines and applications with Kafka Manage Kafka in
production, and learn to perform monitoring, tuning, and maintenance tasks Learn the most
critical metrics among Kafka’s operational measurements Explore how Kafka’s stream delivery
capabilities make it a perfect source for stream processing systems

Sustainability by Design
The phenomenal success of the iPhone and the iPod touch has ushered in a “gold rush” for
developers, but with well over 100,000 apps in the highly competitive App Store, it has become
increasingly difficult for new apps to stand out in the crowd. Achieving consumer awareness
and sales longevity for your iPhone app requires a lot of organization and some strategic
planning. This book will show you how to incorporate marketing and business savvy into every
aspect of the design and development process, giving your app the best possible chance of
succeeding in the App Store. The Business of iPhone App Development was written by
experienced developers with business backgrounds, taking you step-by-step through costeffective marketing techniques that have proven successful for professional iPhone app
creators—perfect for independent developers on shoestring budgets. Although there are a few
iPhone app marketing books on the horizon, they appear to tackle the subject from purely a
marketer’s perspective. What makes this book unique is that it was written by developers for
developers, showing you not only what to do, but also how to do it, complete with time-saving
resources and ready-to-use code examples. No prior business knowledge is required. This is
the book you wish you had read before you launched your first app!

Jobs to Be Done
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In this Edition: 1. Opening and closing case studies in each chapter bring to light how major
brands are embracing technology and connectivity to ease digital natives in their buying
process. 2. Detailed explanations on how the perceptions of consumers are developed through
the five senses. The book further explains their persuasive nature in the digital environment. 3.
Detailed discussions on the influence of omnichannel on consumer behavior across various
products, categories and services.

Saving Our Boys
Data is at the center of many challenges in system design today. Difficult issues need to be
figured out, such as scalability, consistency, reliability, efficiency, and maintainability. In
addition, we have an overwhelming variety of tools, including relational databases, NoSQL
datastores, stream or batch processors, and message brokers. What are the right choices for
your application? How do you make sense of all these buzzwords? In this practical and
comprehensive guide, author Martin Kleppmann helps you navigate this diverse landscape by
examining the pros and cons of various technologies for processing and storing data. Software
keeps changing, but the fundamental principles remain the same. With this book, software
engineers and architects will learn how to apply those ideas in practice, and how to make full
use of data in modern applications. Peer under the hood of the systems you already use, and
learn how to use and operate them more effectively Make informed decisions by identifying the
strengths and weaknesses of different tools Navigate the trade-offs around consistency,
scalability, fault tolerance, and complexity Understand the distributed systems research upon
which modern databases are built Peek behind the scenes of major online services, and learn
from their architectures

Programming Windows Store Apps with HTML, CSS, and JavaScript
Technological and societal changes in the past three decades have profoundly affected the
field of retailing. In addition to the wealth of data now available, advances in technology for
designing and producing apparel, and changing face of management in retail organizations,
consumers have become more discerning with regard to the apparel they purchase. From the
creative design process to marketing coordination, Apparel: Concepts and Practical
Applications is designed to provide up-to-date information to all those involved--or seeking to
become involved--in the field of retail merchandising and management.

Mobile Media and Applications, From Concept to Cash
How can you make your iPad or iPhone app stand out in the highly competitive App Store?
While many books simply explore the technical aspects of iPad and iPhone app design and
development, App Savvy also focuses on the business, product, and marketing elements
critical to pursuing, completing, and selling your app -- the ingredients for turning a great idea
into a genuinely successful product. Whether you're a designer, developer, entrepreneur, or
just someone with a unique idea, App Savvy explains every step in the process, with
guidelines for planning a solid concept, engaging customers early and often, developing your
app, and launching it with a bang. Author Ken Yarmosh details a proven process for
developing successful apps, and presents numerous interviews with the App Store's most
prominent publishers. Learn about the App Store and how Apple's mobile devices function
Follow guidelines for vetting and researching app ideas Validate your ideas with customers -and create an app they’ll be passionate about Assemble your development team, understand
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costs, and establish a workable process Build your marketing plan while you develop your
application Test your working app extensively before submitting it to the App Store Assess
your app's performance and keep potential buyers engaged and enthusiastic

Consumer Behavior: Concepts And Applications
Organized according to the product development and marketing process accepted in the
fashion industry, the new edition of this introductory text follows products from design concept
through to consumer purchase. This complete coverage includes a complete description of
global influences on the entire fashion industry.

Kafka: The Definitive Guide
Anybody can start building multimedia apps for the Android platform, and this book will show
you how! Now updated to include both Android 4.4 and the new Android L, Android Apps for
Absolute Beginners, Third Edition takes you through the process of getting your first Android
apps up and running using plain English and practical examples. If you have a great idea for
an Android app, but have never programmed before, then this book is for you. This book cuts
through the fog of jargon and mystery that surrounds Android apps development, and gives
you simple, step-by-step instructions to get you started. Teaches Android application
development in language anyone can understand, giving you the best possible start in Android
development Provides simple, step-by-step examples that make learning easy, allowing you to
pick up the concepts without fuss Offers clear code descriptions and layout so that you can get
your apps running as soon as possible This book covers both Android 4.4 (KitKat) and Android
L, but is also backwards compatible to cover the previous Android releases since Android 1.5.

Apparel
Grasp how mobile, big data, and analytics are combining to change business processes Right
Experience, Right Results: Improving Profits, Margin, and Engagement with Mobile and Big
Data illustrates how businesses can use mobility, big data, and analytics to enhance or change
business processes, improve margins through better insight, transform customer experiences,
empower employees with real-time, actionable insight, and more. The book depicts how
companies can create competitive differentiation using mobile, cloud computing big data, and
analytics to improve commerce, customer service, and communications with employees and
consumers. In the past, the technologies used to deliver personalized and contextual services
were either unavailable, unaffordable, or reserved solely for the consumer market. Today,
however, the next wave of computing—mobile, cloud computing. big data, and analytics—has
provided the foundation for businesses to create adaptive, personalized applications and
services. Delivered point-of-need, these smarter services allow enterprise products and
services to meet the burgeoning demand for always-connected, accurate, and real-time
information. Right Experience, Right Results: Improving Profits, Margin, and Engagement with
Mobile and Big Data is your guide to the new way of doing things. The book includes: Real
world examples that illustrate how companies across various industries are creating better
business processes by integrating new technologies A three step action plan for getting started
and overcoming obstacles An electronic checklist with numerous actions that help get you up
and running with incorporating mobile, big data, and analytics A guide to drawing insight from
mobile, social, and other sources to create richer experiences If you're a CEO, chief marketing
officer, marketing director, or business manager, Right Experience, Right Results gives you
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everything you need to harness technology to breathe new life into your business.

Hooked
Design for Health: Applications of Human Factors delves into critical and emergent issues in
healthcare and patient safety and how the field of human factors and ergonomics play a role in
this domain. The book uses the Design for X (DfX) methodology to discuss a wide range of
contexts, technologies, and population dependent criteria (X’s) that must be considered in the
design of a safe and usable healthcare ecosystem. Each chapter discusses a specific topic
(e.g., mHealth, medical devices, emergency response, global health, etc.), reviews the
concept, and presents a case study that demonstrates how human factors techniques and
principles are utilized for the design, evaluation or improvements to specific tools, devices, and
technologies (Section 1), healthcare systems and environments (Section 2), and applications
to special populations (Section 3). The book represents an essential resource for researchers
in academia as well as practitioners in medical device industries, consumer IT, and hospital
settings. It covers a range of topics from medication reconciliation to self-care to the artificial
heart. Uses the Design for X (DfX) methodology A case study approach provides practical
examples for operationalization of key human factors principles and guidelines Provides
specific design guidelines for a wide range of topics including resilience, stress and fatigue
management, and emerging technologies Examines special populations, such as the elderly
and the underserved Brings a multidisciplinary, multi-industry approach to a wide range of
healthcare human factors issues

Roller Coasters
From three design partners at Google Ventures, a unique five-day process--called the
sprint--for solving tough problems using design, prototyping, and testing ideas with customers.

Getting Started with Windows 8 Apps
The authors of the international bestseller Business Model Generation explain how to create
value propositions customers can’t resist Value Proposition Design helps you tackle the core
challenge of every business — creating compelling products and services customers want to
buy. This highly practical book, paired with its online companion, will teach you the processes
and tools you need to create products that sell. Using the same stunning visual format as the
authors’ global bestseller, Business Model Generation, this sequel explains how to use the
“Value Proposition Canvas” to design, test, create, and manage products and services
customers actually want. Value Proposition Design is for anyone who has been frustrated by
new product meetings based on hunches and intuitions; it’s for anyone who has watched an
expensive new product launch fail in the market. The book will help you understand the
patterns of great value propositions, get closer to customers, and avoid wasting time with ideas
that won’t work. You’ll learn the simple process of designing and testing value propositions,
that perfectly match customers’ needs and desires. In addition the book gives you exclusive
access to an online companion on Strategyzer.com. You will be able to assess your work,
learn from peers, and download pdfs, checklists, and more. Value Proposition Design is an
essential companion to the ”Business Model Canvas” from Business Model Generation, a tool
embraced globally by startups and large corporations such as MasterCard, 3M, Coca Cola,
GE, Fujitsu, LEGO, Colgate-Palmolive, and many more. Value Proposition Design gives you a
proven methodology for success, with value propositions that sell, embedded in profitable
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business models."

Value Engineering
Optimize your marketing strategies through analytics and machine learning Key Features
Understand how data science drives successful marketing campaigns Use machine learning
for better customer engagement, retention, and product recommendations Extract insights
from your data to optimize marketing strategies and increase profitability Book Description
Regardless of company size, the adoption of data science and machine learning for marketing
has been rising in the industry. With this book, you will learn to implement data science
techniques to understand the drivers behind the successes and failures of marketing
campaigns. This book is a comprehensive guide to help you understand and predict customer
behaviors and create more effectively targeted and personalized marketing strategies. This is a
practical guide to performing simple-to-advanced tasks, to extract hidden insights from the data
and use them to make smart business decisions. You will understand what drives sales and
increases customer engagements for your products. You will learn to implement machine
learning to forecast which customers are more likely to engage with the products and have
high lifetime value. This book will also show you how to use machine learning techniques to
understand different customer segments and recommend the right products for each customer.
Apart from learning to gain insights into consumer behavior using exploratory analysis, you will
also learn the concept of A/B testing and implement it using Python and R. By the end of this
book, you will be experienced enough with various data science and machine learning
techniques to run and manage successful marketing campaigns for your business. What you
will learn Learn how to compute and visualize marketing KPIs in Python and R Master what
drives successful marketing campaigns with data science Use machine learning to predict
customer engagement and lifetime value Make product recommendations that customers are
most likely to buy Learn how to use A/B testing for better marketing decision making
Implement machine learning to understand different customer segments Who this book is for If
you are a marketing professional, data scientist, engineer, or a student keen to learn how to
apply data science to marketing, this book is what you need! It will be beneficial to have some
basic knowledge of either Python or R to work through the examples. This book will also be
beneficial for beginners as it covers basic-to-advanced data science concepts and applications
in marketing with real-life examples.

Digital Marketing and Consumer Engagement: Concepts, Methodologies, Tools,
and Applications
Beginning Windows Store Application Development – HTML and JavaScript Edition introduces
you to the Windows 8 modern app design paradigm and the new Windows 8 programming
model developed around this paradigm. You'll learn to build rich, immersive applications
designed to run on the many devices powered by Windows 8. The authors draw on their
extensive practical experience to provide not only a comprehensive introduction to the model
and its features, but guidance on best practices and a real-world sample application that you
develop over the course of the book. Beginning Windows Store Application Development –
HTML and JavaScript Edition also emphasizes how devices will be used and applications will
be built in a world that has become far more connected. The book takes you beyond the syntax
of any development language and examines factors such as application design, user
experience, social integration, and maintaining data and settings across multiple devices.
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Marketing
As marketing professionals look for ever more effective ways to promote their goods and
services to customers, a thorough understanding of customer needs and the ability to predict a
target audience’s reaction to advertising campaigns is essential. Marketing and Consumer
Behavior: Concepts, Methodologies, Tools, and Applications explores cutting-edge
advancements in marketing strategies as well as the development and design considerations
integral to the successful analysis of consumer trends. Including both in-depth case studies
and theoretical discussions, this comprehensive four-volume reference is a necessary
resource for business leaders and marketing managers, students and educators, and
advertisers looking to expand the reach of their target market.

Profitable Customer Engagement
Revised and Updated, Featuring a New Case Study How do successful companies create
products people can’t put down? Why do some products capture widespread attention while
others flop? What makes us engage with certain products out of sheer habit? Is there a pattern
underlying how technologies hook us? Nir Eyal answers these questions (and many more) by
explaining the Hook Model—a four-step process embedded into the products of many
successful companies to subtly encourage customer behavior. Through consecutive “hook
cycles,” these products reach their ultimate goal of bringing users back again and again
without depending on costly advertising or aggressive messaging. Hooked is based on Eyal’s
years of research, consulting, and practical experience. He wrote the book he wished had
been available to him as a start-up founder—not abstract theory, but a how-to guide for building
better products. Hooked is written for product managers, designers, marketers, start-up
founders, and anyone who seeks to understand how products influence our behavior. Eyal
provides readers with: • Practical insights to create user habits that stick. • Actionable steps for
building products people love. • Fascinating examples from the iPhone to Twitter, Pinterest to
the Bible App, and many other habit-forming products.

Android Apps for Absolute Beginners
The environment.

Designing Data-Intensive Applications
A customer-centric culture provides focus and direction for the organization, ensuring that
exceptional value will be offered to customers — this, in turn, results in enhanced market
performance. Unfortunately, caught up in the daily economic and competitive pressures of
running complex and fast-changing businesses, managers may lose sight of customers’
desires. And, consequently, customer experiences often fall far short of expectations. Written
by an expert with more than fifteen years of experience, Superior Customer Value: Strategies
for Winning and Retaining Customers, Third Edition benchmarks the best companies and
shows you what it truly means to create world-class value for customers. The book is a state-ofthe-art guide to designing, implementing, and evaluating a customer value strategy in service,
technology, and information-based organizations. It explores key marketing planning issues
that emphasize relationship management strategies to keep customers happy. See What’s
New in the Third Edition: New topics include: Business models Co-creation of value Corporate
entrepreneurship Customer experience management Customer value metrics Net promoter
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score Image Innovation Social media Expanded coverage of: Customer relationship
management E-business opportunities Written as an academic textbook for use in MBA
programs, the book is highly readable, practical, and action-oriented, giving managers at all
levels of experience guidance on how to improve marketing operations and create customercentric organizations. It explains valuable tools such as customer value funnel, customer value
assessment, service-quality-image-price (SQIP) analysis, and CRM models. Each chapter has
a customer value insight checklist, action items, and informative figures and tables. This
revised edition addresses current trends in value-adding business practice, from understanding
how to drive a market and find new ventures to the rise in customer importance of the online
arena and new models and metrics for customer loyalty and retention. Great companies
amaze and delight customers — Superior Customer Value offers a strategic blueprint to learn
from the market leaders and apply those lessons to your organization. Art Weinstein discusses
the book in several videos on the CRC Press YouTube Channel.

Buyer Personas
Microsoft Press is pleased to offer the second edition of Kraig Brockschmidt's in-depth ebook
on writing Windows Store apps using HTML, CSS3, and JavaScript on the Windows 8.1
platform. The ebook includes 20 chapters and 4 appendices. Download the PDF (30.1 MB)
http://aka.ms/611111pdf Download the EPUB file (71.2 MB) http://aka.ms/611111epub
Download the Mobi for Kindle file (113 MB) http://aka.ms/611111mobi Download Companion
Files (132 MB) http://aka.ms/611111files
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